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revenue becomes indispensable for optimizing resource allocation and making well-informed decisions. Conventional
Authors approaches frequently encounter difficulties in managing the sheer volume and intricacy of advertising data. In
contrast, distributed machine learning harnesses the capabilities of parallel processing and distributed computing to
Figures efficiently process and analyze large datasets. This investigation explores diverse distributed machine learning
algorithms, including gradient boosting, random forests, and neural networks, within the context of revenue forecasting.
References The research assesses their performance, scalability, and precision in comparison to traditional techniques. Through
empirical experiments and case studies, we showcase the potential of distributed machine learning to elevate the
Keywords accuracy of revenue forecasting in online advertising systems, ultimately contributing to more informed business
strategies and enhanced revenue generation.
Metrics
Published in: 2023 International Conference on Research Methodologies in Knowledge Management, Artificial
6 More Like This

https://ieeexplore.ieee.org/document/10369815?denied= 1/4


http://www.ieee.org/
https://ieeexplore.ieee.org/Xplore/home.jsp
http://standards.ieee.org/
http://spectrum.ieee.org/
http://www.ieee.org/sitemap.html
https://ieeexplore.ieee.org/browse/conferences/title/
https://ieeexplore.ieee.org/xpl/conhome/10368386/proceeding
https://ieeexplore.ieee.org/Xplorehelp/ieee-xplore-training/working-with-documents#interactive-html
javascript:void()
https://ieeexplore.ieee.org/author/316590639215050
https://ieeexplore.ieee.org/author/901311903803311
https://ieeexplore.ieee.org/author/37088842473
https://ieeexplore.ieee.org/author/37089766385
https://ieeexplore.ieee.org/author/37086450683
https://ieeexplore.ieee.org/author/37085482691
javascript:void()
https://www.ieee.org/give
https://www.ieee.org/cart/public/myCart/page.html?refSite=https://ieeexplore.ieee.org&refSiteName=IEEE%20Xplore
https://www.ieee.org/profile/public/createwebaccount/showCreateAccount.html?ShowMGAMarkeatbilityOptIn=true&sourceCode=xplore&car=IEEE-Xplore&autoSignin=Y&signinurl=https%3A%2F%2Fieeexplore.ieee.org%2FXplore%2Flogin.jsp%3Furl%3D%2FXplore%2Fhome.jsp%26reason%3Dauthenticate&url=https://ieeexplore.ieee.org/document/10369815?denied=
https://www.ieee.org/profile/public/createwebaccount/showCreateAccount.html?ShowMGAMarkeatbilityOptIn=true&sourceCode=xplore&car=IEEE-Xplore&autoSignin=Y&signinurl=https%3A%2F%2Fieeexplore.ieee.org%2FXplore%2Flogin.jsp%3Furl%3D%2FXplore%2Fhome.jsp%26reason%3Dauthenticate&url=https://ieeexplore.ieee.org/document/10369815?denied=
javascript:void()
javascript:void()
javascript:void()
https://ieeexplore.ieee.org/alerts/citation
javascript:void()
javascript:void()
https://ieeexplore.ieee.org/document/10369815
javascript:void()
javascript:void()
javascript:void()
javascript:void()
javascript:void()
https://ieeexplore.ieee.org/document/10369815/authors
https://ieeexplore.ieee.org/document/10369815/figures
https://ieeexplore.ieee.org/document/10369815/references
https://ieeexplore.ieee.org/document/10369815/keywords
https://ieeexplore.ieee.org/document/10369815/metrics
https://ieeexplore.ieee.org/document/10369815/similar
https://ieeexplore.ieee.org/xpl/conhome/10368386/proceeding
https://ieeexplore.ieee.org/xpl/conhome/10368386/proceeding
https://ieeexplore.ieee.org/search/advanced
https://ieeexplore.ieee.org/Xplore/home.jsp
https://ieeexplore.ieee.org/servlet/Login?logout=/document/10369815/?denied=
https://ieeexplore.ieee.org/servlet/Login?logout=/Xplore/guesthome.jsp
javascript:void()

9/21/24, 12:06 PM Revenue Forecasting Using Distributed Machine Learning In Online Advertising Systems | IEEE Conference Publication | IEEE ...

Intelligence and Telecommunication Engineering (RMKMATE)

Date of Conference: 01-02 November 2023 DOI: 10.1109/RMKMATE59243.2023.10369815
Date Added to IEEE Xplore: 03 January 2024 Publisher: IEEE
» ISBN Information: Conference Location: Chennai, India

i= Contents

I. Introduction

In the ever-evolving online advertising, the ability to predict revenue with precision has emerged as

a critical necessity for businesses aiming to optimize resource allocation and craft informed

strategic decisions. Revenue forecasting assumes a central role in budgeting, campaign

strategizing, and overall revenue generation [1]. Nonetheless, the surge in data volume, intricacy,
L n in to Continue Readln%

and the demand for real-time insig chall

ts hé% presented formidable enges to conventional revenue
forecasting methodologies [2]. In response to these challenges, this research delves into the
application of distributed machine learning techniques to augment the precision of revenue
forecasting within online advertising systems [3].
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