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Theory/Concept (with Citations) Description/Application Frequency (Count 
of Papers) 

Social Identity Theory (1) 
Explains how group identification influences brand 

engagement and loyalty. 1 

Service-Dominant Logic (1) 
Focuses on the co-creation of value between consumers and 

brands in sustainability. 1 

Just Transitions (2) 
Evaluates systemic change in fashion sustainability post-

COVID. 1 
Theory of Planned Behaviour (TPB) (3, 

4, 19) 
Explains consumption decisions through intention, norms, 

and perceived control. 
 

3 

Value-Belief-Norm Theory (VBN) (3) 
Focuses on how personal values and norms guide 

environmental behaviour. 1 
Theory of Interpersonal Behaviour (TIB) 

(4) 
Incorporates emotion and habit into behavioural 

predictions. 1 

Circular Economy Principles (5) 
Applies reuse and lifecycle approaches to sustainable 

fashion behaviour. 1 
Hedonic Motivation Theory (9) Describes fast fashion buying driven by emotional pleasure. 1 

Construal Level Theory (CLT) (10) 
Explains how psychological distance affects consumer 

decisions. 1 
Symbolic Self-Completion Theory (18) Explains how clothing reflects self-identity and self-esteem. 1 

Diffusion of Innovations (13) 
Explains how digital innovations spread in fashion 

ecosystems. 1 

Technology Adoption Theory (13) 
Focuses on how new technologies are accepted by users 

and organizations. 1 

Principal-Agent Theory (13) 
Analyzes delegation and monitoring challenges in 

sustainable supply chains. 1 

Transactional Cost Economics (13) 
Examines cost efficiency in digital fashion supply chain 

decisions. 1 
Emerging/No Formal Theory (11, 14, 

15, 16, 17) 
Descriptive or integrative studies with no explicitly stated 

theory. 5 
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