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Abstract

The study reveals that the consumer perception towards diet food products based on analysing the
consumer perception, attitudes and purchasing intention regarding the diet food practices, considering
the factors that shapes the preferences and consumption pattern of the consumers. The research aims
to identify the key determinants such as lifestyle changes, consci(;usness, marketing influences, price
sensitivity. These insights provide valuable note for the policy makers, marketers and health
practioners aiming to promote healthier diet behaviors.
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1. Introduction

The purpose and needs of the study are to promote health conscious to the consumers towards health
and wellness of food products. In the present scenario pandemic changes, the food pattern of the entire
world. The food pattern of the consumers has to change necessary for the health benefits and to survive
in the pandemic situation. The consumer needs to be aware of healthy food products such as fruits,
vegetables, grains, and others related to food products towards health conscious. The consumer has to
change the food habits and its daily routine regarding food. The study promotes important variable like
products attributes, market attributes, health conscious etc. Healthy food habits are very important in
present society, for that reason the promotion of health and wellness products is necessary to have a

good healthy lifestyle.

2. Purpose of The Study

The main purpose of the study is to understand the perceptions of consumer towards healthy diet

practices.

3.Sample of The Study
The samples were collected using convenient sampling technique. The sample size was 100. The

target audience was consumers from various age groups who have following the diet practice.

4. Objective of The Study
e  To understand the demographic profile of the consumer relating to the healthy diet practices.

e  To classify the determinants of healthy diet practices.
e  To identify the products related to the healthy diet practices.
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S Methodology of the Study

llecting the data. The sy,
A structured questionnaire was circulated to the respondents for ;‘(:)r that feason, primary data cv:eOf
collecting the data was consumer preferring healthy diet practice> ondents in the Chennai city, &
collected through the convenient sampling method around 100 resp

6. Limitation of The Study

®  The research work was carried out in a short span of time.

° This research was restricted to Chennai city.

*  The Sample size were restricted to 100 respondents only.

7. Data Analysis and Interpretation

Table: 1 Demographic Profiles

B o ——
Mﬂables ICategories Frequency CIECRINRS
ender Nale 48 8%
2 Female 52 R :.
Age 18-25 DS 25%
26-30 35 35% o TTa
31-49 15 15% =%
50 & Above 25 25%
#Marital status Married 53 53%
Single 47 47% - il
Occupation Salaried person 46 46%
usiness people 15 15% =
Students 19 19%
Professionals 08 8%
Home makers 12 12%
ncome 0-100000 35 35%
100001-200000 25 25%
200001-300000 10 10%
300001-400000 15 15%
400001-500000 07 07%
500001 & above 08 08%

Source: Primary Data
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reference over healthy diet practices sTounAEhe
0,

over healthy diet practices acrogs 359% The income class around 1 to 2 lakhs have concerns

Tab .
le 2. Determinants of Healthy diet practices.
Determinants e
F
Health consciousness req;:ncy Percentage
P = ()
Lifestyle changes - 36%
" ¥ = 0 ‘
Marketing influences & l(l/ '
Price sensitivity 5 1723
Nutritional Values = 350/0
T (]
Total 00 =

Source: Primary data through structured questionnaire.

Healtl} is an lm.po.rtant factor each fand every human being in the world. From the above table Health
conscmu;r}lless 18 lmpOI'tar_lt d.etenmnants for the consumer to follow up the diet practices in a healthy
manner. The above table indicates that majority of the consumers (36%) give important to the health
consciousness to take a healthy lifestyle.

Table 3. The reasons for adopting Healthy diet practices.

Percentage Reasons Frequency
18% Weight loss 18
37% Prevent Health Dieses 37
12% Gain Health ingredients 12
23% Long term benefits 23

100 Total 100

Source: Primary data through structured questionnaire.

From the above table, the consumers have strongly belief that healthy diet practices are to ensure
from the prevention of Health disease. The consumers around 37% have the reason to prefer Healthy
diet practice for prevent the diseases caused due to weight gain, consumption of junk foods etc.,

Table 3. The product preference of consumers

Product preference Frequency Percentage
)
Vegetables 41 41 o/o
fruits 36 36%
nuts 12 12%
11%
Liquid food 11 1 0(;'
L Total 100

Source: Primary data
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althy diet practices will be
The above table shows that The consumer product preference towards h;i, " pcherence it
majorly depends on Vegetables products. Nearly 41% of consumer g

products,

ood products
Table 4. The level of satisfaction from the consumers towards healthy fa p

Percentage
Satisfaction Level Frequency 77%
: 3 72
Very High 14%
High 14 59,
0
Neutral 5 4%
Dissatisfy 50,
Very dissatisfy 5 7 O(;
Total 100

Source: Primary data

The above table indicates the level of satisfaction from the consumers' towards healtl’fy food Produ;;s.
The consumer has reached the very high level of satisfaction by adopt}ng the healt'h diet practices. the
result show that nearly 72 % of the consumer get high level of satisfaction by adoption health strategies.

8. Findings and suggestions of the study

% The Female consumer give preference towards the healthy diet practices as compared to male
consumers.

% The age group among 26-30 give high concerns over health and diet preference.
% The married people have preference over healthy diet practices.
% The salaried employees have concerns over healthy diet practices.

% The income level around 1-2 lakh have preference over healthy diet practices.

% Majority of the consumers (36%) give important to the health consciousness to take a healthy
lifestyle

% The consumer has reacheg Ehe very high level of satisfaction by adopting the health diet practices.
%

The result show that nearly 7 . ) ) :
iatogios y o of the consumer get high level of satisfaction by adoption health

9.Suggestions

®  The consumer should give preference to Fruits,

®  The diet fooqd should not
B o practices.o always depend on Foods products. But alsg give preference to Physical
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Editor’s Message

Dear Readers.

I am truly honoured to edit the special issues of the Indian Economic Journal.

It is with great pleasure that 1 present this special edition of the Indian Economic Journal for the
.108th Annual Conference of the Indian Economic Association, which is hosted by VELS University
n Chennai from December 27 to 29, 2025. The theme for this year, “Indian Economy — Navigating
Domestic Realities and Global Shifts,” encapsulates the dynamic crossroads at which our nation
Currently stands. As India progresses towards becoming a resilient and globally competitive
economy, the necessity for informed dialogue, evidence-based policy formulation, and collaborative
scholarship becomes increasingly crucial.

The sub-themes of this conference provide significant opportunities for such discussions.
Macroeconomic stability, growth prospects, and the changing financial landscape are central to
comprehending India’s medium-term trajectory. Agriculture and rural transformation continue to
mnfluence livelihoods and promote inclusive development, while the industrial and manufacturing
sectors promise productivity enhancements and global competitiveness. In a rapidly evolving
geopolitical and trade context, India’s strategic positioning demands both caution and innovation.
Equally significant are the issues of social inclusion, employment, and human development,
which constitute the moral and economic foundation for sustainable progress. The emphasis on
contemporary development challenges in Tamil Nadu adds a valuable regional perspective to this

year’s discussions.

The Indian Economic Journal (IEJ) is an important organ of the Indian Economic Association (IEA)
that provides support and services to professionals and researchers both in India and overseas. For
over a century the IEA has been one of the largest and the oldest body of teachers, researchers,
academicians, and policy makers drawn from the background of Economics and affiliate discipline.
Founded in 1917, the IEA is a, “not-for-profit, non-political, and scholarly” voluntary professional
association with membership open to those who fulfil the eligibility criteria laid by the constitution of
[EA. Through regular outreach programs like, “Conferences, Courses, Publications and Seminars™
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