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ABSTRACT 

Women play a vital role in overall development, achieving success in various fields and sharing 

responsibilities with men. Women entrepreneurship empowers them to lead businesses, driving economic 

growth. With urbanization, education, and technology, women's roles have evolved. Recognizing and 

supporting women entrepreneurs is crucial for India's commerce, management, and economy to thrive. 

Providing equal opportunities can help women overcome challenges and contribute to sustainable growth. 

Indian women have made significant contributions to the country's development across various sectors. 

Despite their achievements, they face challenges like gender bias and limited access to resources. The 

government has implemented policies to support women entrepreneurs, but further efforts are needed to 

promote their growth and empowerment. This research explores the current state of women 

entrepreneurship in India and the government's role in supporting it. 

Keywords: Economic growth, women entrepreneurship, Empowering and Sustainable development. 

INTRODUCTION 

Women are a vital resource for national development, driving economic growth and contributing 

to various fields. Empowering women entrepreneurs and promoting gender equality can accelerate India's 

progress. Recognizing their value and supporting their participation in diverse industries is crucial for 

sustainable development and overall national growth. Women entrepreneurship involves women taking the 

lead in starting and managing businesses, facing challenges, and creating employment opportunities. 

Notably, women entrepreneurs account for approximately one-third (33.33%) of total entrepreneurs 

globally. According to the Government of India, a women entrepreneur is defined as an enterprise owned 

and controlled by a woman who holds a minimum financial interest of 51% of the capital and gives at least 

51% of the employment generated in the enterprise to women. Note that the requirement is for employment 

generated, not necessarily the total workforce. Women entrepreneurs in India have made significant 

contributions to the country's economic development, balancing their personal and professional lives. Their 

achievements have been remarkable, driving growth and progress in various industries. In the words of 

Former President APJ Abdul Kalam “Empowering women is a prerequisitefor creatinga goodnation, when 

women are empowered, society withstabilityis assured. Empowerment of women is essential as their 

through and their value system lead to the development of a good family. Good society and ultimately a 

good nation.’’ 

OBJECTIVESOFTHESTUDY 

 Identify factors influencing women to become entrepreneurs 

 Evaluate public opinion about women entrepreneurship 
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 Analyze challenges faced by women entrepreneurs 

METHODOLOGY 

The study relies on secondary data, sourced from: 

 Journals 

 Books 

 Articles 

 Annual reports 

 E-journals 

HISTORY AND DEVELOPMENT OF WOMEN ENTREPRENEURSHIP IN INDIA 

Men and women are equally vital for a nation's progress. In India, women face challenges in 

entrepreneurship, including limited opportunities and social and economic hurdles. However, 

advancements in education and management have empowered women to break barriers and enter diverse 

fields, contributing to business growth and promoting gender equality. Today, Indian women are making 

significant strides in various sectors. 

WOMAN ENTREPRENEURS FIRST FEET IN BUSINESS 

Women entrepreneurs in India often start with traditional businesses such as: 

 Food products (papad, pickles) 

 Handicrafts 

 Beauty services (parlors) 

 Catering 

 Small retail shops 

These ventures leverage their skills and cater to local markets, paving the way for future growth and 

diversification. 

PROGRESS OF WOMEN ENTREPRENEURSHIP IN INDIA 

Key factors promoting women's entrepreneurship: 

 Increased literacy rates 

 Industrial and economic opportunities 

 Awareness of women's rights 

 Skill development 

HELPINGHAND,NGO’SFORWOMENENTREPRENEURSHIPININDIA 

 NationalResourceCentralforWomen(NRCW) 

 Women’sIndia Trust(WIT) 

 WomenDevelopmentCorporation(WDC) 

 AssociationofWomenEntrepreneursofKarnataka(AWAKE) 

 WorkingWomen’sForum(WWF) 

 Self-EmployedWomen’sAssociation(SEWA) 

POLICIESANDSCHEMESFORWOMENENTREPRENEURSININDIA 

India offers various policies and schemes to support women entrepreneurs, including financial 

assistance, skill development programs, and access to information and networking opportunities. Key 

initiatives include Stand-Up India, which provides bank loans to women and SC/ST entrepreneurs, and 

Mudra Yojana, which offers small loans with no collateral up to ₹10 lakhs. Additionally, the Trade Related 

Entrepreneurship Assistance and Development (TREAD) scheme supports women entrepreneurs with 

training and grants, while the Women Entrepreneurship Platform (WEP) acts as a unified platform for 

resources and services. 
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ANALYSIS&INTERPRETATION 

ISSUES FACED BY WOMEN ENTREPRENEURSHIP IN INDIA 

 Balancing household and personal responsibilities 

 Limited access to education 

 Societal inequality and secondary status 

 Self-doubt and lack of confidence 

 Pressure to meet others' expectations 

 Unrealistic expectations of perfection 

 Limited political empowerment 

CONTRIBUTION OF WOMEN ENTREPRENEURS 

 Capital growth and investment 

 Contribution to per capita income 

 Job creation and employment opportunities 

 Regional development and balance 

 Improved standard of living (especially in rural areas) 

 Fostering innovation and creativity 

SUGGESTION TO OVER COME DIFFERENT ISSUES FACED BY WOMEN 

ENTREPRENEURS 

 Access to finance and funding 

 Education and awareness on business opportunities 

 Training facilities and skill development 

 Planning and team-building support 

 Protection from workplace harassment 

TIPS & SUGGESTIONS FOR WOMEN ENTREPRENEURS IN BUSINESS FOR 

SUSTAINABLE GROWTH 

 Start a business that aligns with your personal life and goals 

 Conduct thorough market research 

 Assess market conditions and competition 

 Secure adequate funding (e.g., through bachat gats or microfinance) 

 Utilize publicity and networking opportunities 

 Seek professional advice and guidance 

CONCLUSION 

From the above citations it clearly shows that the women entrepreneurs have gain momentum 

recently. Still there is a long way they have to go. Thetransition from homemaker to women entrepreneur 

is not so easy and in thesame way it is also difficult for a women to succeed and sustain in her business. 

She hastolearnfromherexperience,adaptherselfandovercomethechallengersinherarea.Shehasto creatively 

utilize her strength to overcome the threats and grab all the opportunities to minimize her weakness. Thus 

there are different factors contributing to the emergence of women as entrepreneurs. Therefore it is very 

important for a women to sustained and coordinate all required efforts from the available resources. This 

ultimately will help the social and economic development of the members of the family and thereby 

gaining equality and equal importance for themselves. 
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ABSTRACT 

Financial Technology (FinTech) is rapidly transforming the financial services industry by 

introducing innovative solutions in areas such as digital payments, lending, and online banking. This paper 

explores the evolution of FinTech, highlighting key milestones and the global rise of digital payment 

platforms. It examines the benefits these technologies offer, including enhanced convenience, faster 

transactions, improved transparency, and greater financial inclusion. The role of emerging technologies 

like artificial intelligence, blockchain, and big data analytics in shaping modern financial services is 

discussed. The paper also addresses challenges such as cybersecurity threats, regulatory complexities, and 

the digital divide. Special focus is given to India’s success with Unified Payments Interface (UPI) as a 

model of digital financial inclusion. Finally, the study looks ahead to future trends, including Central Bank 

Digital Currencies (CBDCs), Buy Now Pay Later (BNPL) models, and voice-enabled payments, 

emphasizing FinTech's potential to build a more secure, inclusive, and efficient global financial ecosystem. 

INTRODUCTION 

The digital age has ushered in a wave of innovation across all sectors, with the financial industry 

undergoing one of the most profound transformations. At the heart of this change is Financial Technology 

(FinTech)—a term that refers to the integration of technology into offerings by financial services companies 

to improve their use and delivery to consumers. FinTech has disrupted traditional banking systems by 

providing faster, more accessible, and cost-effective alternatives to conventional financial services. One of 

the most impactful areas within FinTech is digital payments, which allow users to conduct financial 

transactions electronically through smart phones, computers, or contactless technologies. The rise of digital 
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