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About the College

Sri Ramakrishna College of Arts and Science for Women enjoys the reputation of being a most
preferred women’s autonomous institution for higher learning in the city. With an academic heritage of
over 34 years of existence, the institution fulfils the holistic educational needs required for the
empowerment of women. The institution is ranked in the 201 — 300 band in the National Institutional
Ranking Framework (NIRF), the annual ranking exercise of higher education institutions by Ministry of
Education, Government of India. The college is funded by Department of Science and Technology (DST)
under the Fund for Improvement of Science and Technology (FIST) towards enabling facilities for
promoting R&D activities in new and emerging areas in addition to funding from ICSSR, AICTE, NHRC,
TNSCST etc. With 12 UG Programmes, 4 PG programmes and 6 Ph.D. Programmes, the institution has
produced 13000 graduates in UG and PG since inception and has secured 430 university ranks including 59
gold medals. The institution is ranked among the Top 10 Best Colleges in India (7th Rank) under the
category — Education World Grand Jury Higher Education Ranking 2025 and “Skill Development
Leadership Award 2025 by the World Skill Development Congress at Mumbai for its upskilling initiatives
to enhance the employability of the students. The institution is ranked among the Top 100 Colleges in the
surveys conducted by the Week, India Today, Times B School, Open Magazine etc.



Message from Principal

Dr. K. Chitra,

Principal,

Sri Ramakrishna

College of Arts and Science for Women.

It gives me great pleasure to present this message for the proceedings of the ICSSR Sponsored
National Seminar on “Women-Led Startups as Catalysts for Innovation, Employment, and Economic
Growth.” This seminar is both timely and significant, as it highlights the transformative role of women
entrepreneurs in shaping India’s innovation ecosystem and contributing meaningfully to inclusive and
sustainable development. By bringing together academicians, researchers, industry practitioners, and
policymakers, the seminar provides a valuable platform for dialogue on emerging opportunities, persistent
challenges, and best practices in women-led entrepreneurial ventures. | am confident that the deliberations
and research insights shared here will enrich academic discourse, inspire young minds, and support
evidence-based policy and practice. | congratulate the organizing team and sincerely thank ICSSR for its

generous support in making this national-level academic engagement a meaningful and impactful endeavor.



Message from the Head of the Department of
Commerce

r) Dr. D. Padmavathi,
i Professor & Head,
<\ Department of Commerce,

Sri Ramakrishna
College of Arts & Science for Women.

On behalf of the Department of Commerce, | am pleased to convey this message for the
proceedings of the ICSSR Sponsored National Seminar on “Women-Led Startups as Catalysts for
Innovation, Employment, and Economic Growth.” The theme of the seminar is highly relevant to
contemporary business and economic discourse, as women-led enterprises are increasingly emerging as
powerful drivers of innovation, job creation, and inclusive growth. This seminar provides an excellent
academic platform for scholars, researchers, and practitioners to critically examine the entrepreneurial
ecosystem, policy frameworks, financial mechanisms, and managerial strategies that support women
entrepreneurs. 1 am confident that the deliberations and research papers presented in this seminar will
contribute significantly to knowledge creation and offer valuable insights for students, academicians, and
policymakers alike. | appreciate the support of ICSSR and commend the organizing committee for their

dedicated efforts in successfully organizing this national-level academic event.



Message from the Conference Convenor

Dr. I. Karthika,

Associate Professor & Head — B.Com,
Department of Commerce,

Sri Ramakrishna

College of Arts & Science for Women.

It is with great pride and pleasure that | present this message as the Conference Convenor for the
ICSSR Sponsored National Seminar on “Women-Led Startups as Catalysts for Innovation, Employment,
and Economic Growth.” This seminar has been conceptualized to provide a meaningful academic and
policy-oriented platform for examining the growing significance of women entrepreneurs in driving
innovation, generating employment, and strengthening the nation’s economic framework. The enthusiastic
participation of scholars, researchers, industry experts, and practitioners from across the country has
enriched the deliberations and ensured diverse perspectives on the theme. | am confident that the research
papers and discussions documented in these proceedings will contribute to knowledge dissemination,
inspire future research, and support evidence-based policymaking. | extend my sincere gratitude to ICSSR
for its valuable support and to all contributors, resource persons, and the organizing team for their

commitment and cooperation in making this seminar a successful academic endeavour.
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Abstract---Tourism plays a significant role in the overall
development of a nation by generating employment opportunities and
fostering both economic and social progress. The tourism sector
contributes substantially to job creation and community development.
Kerala is recognized as one of the world’s most popular tourist
destinations due to its distinctive culture, traditions, and diverse
demographic composition, which attract visitors from across the
globe. Marketed as “God’s Own Country,” Kerala is endowed with
abundant natural resources, including beaches, hill stations,
backwaters, national parks, and wildlife sanctuaries.

The tourism industry in Kerala provides extensive opportunities
for women entrepreneurs, enabling them to participate in small-scale,
income-generating activities such as hospitality services, textile
businesses, airlines, tour operations, travel services, and other related
sectors. Existing studies indicate a growing involvement of women
entrepreneurs in tourism development activities in Kerala, which has
contributed  positively to the overall development of local
communities.

The present study seeks to examine the role of women
entrepreneurs in promoting responsible tourism, with specific
reference to Malappuram district. Malappuram is home to several
prominent tourist destinations. The study is based on both primary
and secondary data. Primary data were collected from women
entrepreneurs engaged in tourism-related activities in Nilambur,
Biyyam Kayal, Nilayoram Park, Kuttippuram, Kottakkal, Ponnani,
Mampuram, Padinjarakkara Beach, and Kottakkunnu. These
locations represent major tourist centers in Malappuram district,
where a majority of women entrepreneurs in the tourism sector
depend on these destinations for their livelihood.

Keywords---Tourism Industry, Responsible Tourism, Women
Entrepreneurs and Social Development.

| INTRODUCTION

OURISM possesses a unique strength in that women

constitute a major share of its workforce. Owing to its
wide geographical spread and diverse skill requirements, the
tourism sector has considerable potential to reduce poverty
among women by equipping them with relevant skills and
offering  respectable  and  sustainable  employment
opportunities. In economically disadvantaged countries,
women tend to face greater hardships, as existing inequalities
become more pronounced. From the outset, women and girls
encounter multiple disadvantages, including limited access to

education, inadequate maternity benefits, traditional
expectations regarding domestic responsibilities, and
persistent gender discrimination in the workplace.

Despite this potential, the reality within the tourism industry
reveals significant inequalities. According to the UN World
Tourism Organization’s (UNWTO) 2010 report, women are
predominantly employed in lower-tier positions such as
cooking, housekeeping, serving, and clerical work, and they
earn on average 10 to 15 percent less than their male
counterparts for similar roles. Furthermore, many women
contribute to tourism through unpaid labor, particularly within
family-run enterprises, where they often serve as informal
customer service providers, housekeepers, or personal
assistants without financial recognition.

I OBJECTIVES OF THE STUDY

1. To examine the role of women entrepreneurs in the
tourism industry in Malappuram district of Kerala.

2. To identify the challenges faced by women entrepreneurs
in the tourism sector and to propose strategies for
enhancing women’s participation in responsible tourism.

Il SCOPE OF THE STUDY

Women constitute a significant proportion of the workforce
in the tourism industry, and women entrepreneurs make
substantial contributions to national development through their
involvement in this sector. The present study is confined to
Malappuram district, a region that exhibits considerable
growth potential within Kerala’s tourism landscape. The study
focuses on various tourism-related enterprises, including eco-
tourism, heritage tourism, and other responsible tourism
initiatives operating in the district. It seeks to examine the role
of women entrepreneurs, identify the challenges they face, and
suggest suitable measures to address these issues and enhance
their participation in the tourism industry.
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v ANALYSIS OF DATA
TABLE1
LOCATION
Location regi:l;::nrg Percentage
Milambur 2 6.67
Bivvam Kawval 3 10
[MNilavoram padc lattippuram) 3 10
Eottakkal 7 23.33
Ponnani 5 16.67
Mampuram 2 6.67
Padinjarakkara beach 3 10
kottakkunnu 3 16.67
Total 30 100

Most of the respondents belong to Kottakkal (23.33%),
followed by Kottakkunnu (16.67%) and Ponnani (16.67%),
indicating that a significant proportion of women
entrepreneurs engaged in tourism activities are concentrated in
these major tourist locations of Malappuram district.

TABLE 2
REASON FOR ENTREPRENEURIAL CARRIER
Reason RE:I;:;;E:M: Percentage
[Encouragsment by family 2 6.67
Inspiration from family - -
? businsss ) . 16.67
Bacauss of family - -
problams ' T
[ntarastedin deing businssg 1 333
For livalihood 15 30

Total 30 100

50% of the women entreprenures choose this carrier for
their livelihood. Some of them is doing this because of some
family problems and a few doing by getting inspiration from
their family business.

TABLE 3
SOURCES OF FUND
Sources Meo. of respondants Parcentass

Orern contribution 4 13.33
Loans from banks 5 16.67
Loans relativas 2 6.67
Loans from - 667

Kudumbasras B o
Loans from monsy - e o
lendars - 17 56.67
Total a0 100

56.67% of the respondents depend money lenders for doing
their business. Only 16.67% took loans from banks. Some of
them acquire money from relatives and Kudumbasree. 13.33
bring their own fund.

Vv FINDINGS

» The findings reveal that a majority of women
entrepreneurs are engaged in textile-related activities

ICSSR - SRC Sponsored One Day National Seminar on (
“Women - Led Startups as Catalyst for Innovation, Employment and s\‘
Economic Growth” 6™ January 2026

1 Tndian Conncil of Soral Science Research

Southern Reguonal Centre
Hyderals

(16.67%) and artificial jewellery making (16.67%), while
others are involved in allied businesses such as spice
centres, vegetable shops, and similar small-scale
enterprises supporting the tourism sector.

» The study indicates that most women entrepreneurs are
unable to manage their businesses independently. Instead,
business operations are largely carried out with the
support of their husbands, employees, or through shared
management responsibilities.

» The analysis shows that a majority of the respondents
(76.67%) rely on word-of-mouth promotion as their
primary marketing strategy, while only 10% use store
displays for promotional purposes.

» The study reveals that 36.67% of the respondents receive
full support from their families in running their
businesses, while an equal proportion (36.67%) do not
receive any family support. The remaining respondents
receive partial support, particularly in areas such as
marketing of products, the production process, and the
procurement of inputs.

VI CONCLUSION

Women entrepreneurs play a supportive yet significant role
in the tourism industry, and their contributions are vital to the
overall economic growth of the nation. Despite their active
participation, many women entrepreneurs continue to face
financial constraints and operational challenges that limit their
potential. Therefore, greater importance and institutional
support must be extended to encourage and strengthen their
entrepreneurial efforts.There is a strong need to conduct
specialized training programmes for women in areas such as
tourism management, digital marketing, hospitality services,
eco-tourism, and sustainable business practices. In addition,
the provision of government-backed grants and subsidies for
women-led responsible tourism initiatives would motivate
more women to enter the tourism sector. Encouraging women
entrepreneurs to develop community-based tourism projects,
including homestays, cultural experiences, and eco-tourism
ventures, can further enhance local participation and
sustainable development.
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