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Growth.” This seminar is both timely and significant, as it highlights the transformative role of women 

entrepreneurs in shaping India’s innovation ecosystem and contributing meaningfully to inclusive and 

sustainable development. By bringing together academicians, researchers, industry practitioners, and 
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challenges, and best practices in women-led entrepreneurial ventures. I am confident that the deliberations 
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Abstract---Tourism plays a significant role in the overall 

development of a nation by generating employment opportunities and 

fostering both economic and social progress. The tourism sector 

contributes substantially to job creation and community development. 

Kerala is recognized as one of the world’s most popular tourist 

destinations due to its distinctive culture, traditions, and diverse 

demographic composition, which attract visitors from across the 

globe. Marketed as “God’s Own Country,” Kerala is endowed with 

abundant natural resources, including beaches, hill stations, 

backwaters, national parks, and wildlife sanctuaries. 

The tourism industry in Kerala provides extensive opportunities 

for women entrepreneurs, enabling them to participate in small-scale, 

income-generating activities such as hospitality services, textile 

businesses, airlines, tour operations, travel services, and other related 

sectors. Existing studies indicate a growing involvement of women 

entrepreneurs in tourism development activities in Kerala, which has 

contributed positively to the overall development of local 

communities. 

The present study seeks to examine the role of women 

entrepreneurs in promoting responsible tourism, with specific 

reference to Malappuram district. Malappuram is home to several 

prominent tourist destinations. The study is based on both primary 

and secondary data. Primary data were collected from women 

entrepreneurs engaged in tourism-related activities in Nilambur, 

Biyyam Kayal, Nilayoram Park, Kuttippuram, Kottakkal, Ponnani, 

Mampuram, Padinjarakkara Beach, and Kottakkunnu. These 

locations represent major tourist centers in Malappuram district, 

where a majority of women entrepreneurs in the tourism sector 

depend on these destinations for their livelihood. 

 

Keywords---Tourism Industry, Responsible Tourism, Women 

Entrepreneurs and Social Development. 

I INTRODUCTION 

OURISM possesses a unique strength in that women 

constitute a major share of its workforce. Owing to its 

wide geographical spread and diverse skill requirements, the 

tourism sector has considerable potential to reduce poverty 

among women by equipping them with relevant skills and 

offering respectable and sustainable employment 

opportunities. In economically disadvantaged countries, 

women tend to face greater hardships, as existing inequalities 

become more pronounced. From the outset, women and girls 

encounter multiple disadvantages, including limited access to 

education, inadequate maternity benefits, traditional 

expectations regarding domestic responsibilities, and 

persistent gender discrimination in the workplace. 

Despite this potential, the reality within the tourism industry 

reveals significant inequalities. According to the UN World 

Tourism Organization’s (UNWTO) 2010 report, women are 

predominantly employed in lower-tier positions such as 

cooking, housekeeping, serving, and clerical work, and they 

earn on average 10 to 15 percent less than their male 

counterparts for similar roles. Furthermore, many women 

contribute to tourism through unpaid labor, particularly within 

family-run enterprises, where they often serve as informal 

customer service providers, housekeepers, or personal 

assistants without financial recognition. 

II OBJECTIVES OF THE STUDY 

1. To examine the role of women entrepreneurs in the 

tourism industry in Malappuram district of Kerala. 

2. To identify the challenges faced by women entrepreneurs 

in the tourism sector and to propose strategies for 

enhancing women’s participation in responsible tourism. 

III SCOPE OF THE STUDY 

Women constitute a significant proportion of the workforce 

in the tourism industry, and women entrepreneurs make 

substantial contributions to national development through their 

involvement in this sector. The present study is confined to 

Malappuram district, a region that exhibits considerable 

growth potential within Kerala’s tourism landscape. The study 

focuses on various tourism-related enterprises, including eco-

tourism, heritage tourism, and other responsible tourism 

initiatives operating in the district. It seeks to examine the role 

of women entrepreneurs, identify the challenges they face, and 

suggest suitable measures to address these issues and enhance 

their participation in the tourism industry. 
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IV     ANALYSIS OF DATA 

TABLE 1 

LOCATION 

 
 

Most of the respondents belong to Kottakkal (23.33%), 

followed by Kottakkunnu (16.67%) and Ponnani (16.67%), 

indicating that a significant proportion of women 

entrepreneurs engaged in tourism activities are concentrated in 

these major tourist locations of Malappuram district. 
 

TABLE 2 

 REASON FOR ENTREPRENEURIAL CARRIER 

 

 

50% of the women entreprenures choose this carrier for 

their livelihood. Some of them is doing this because of some 

family problems and a few doing by getting inspiration from 

their family business. 
TABLE 3 

SOURCES OF FUND 

 
56.67% of the respondents depend money lenders for doing 

their business. Only 16.67% took loans from banks. Some of 

them acquire money from relatives and Kudumbasree. 13.33 

bring their own fund. 

V FINDINGS  

 The findings reveal that a majority of women 

entrepreneurs are engaged in textile-related activities 

(16.67%) and artificial jewellery making (16.67%), while 

others are involved in allied businesses such as spice 

centres, vegetable shops, and similar small-scale 

enterprises supporting the tourism sector. 

 The study indicates that most women entrepreneurs are 

unable to manage their businesses independently. Instead, 

business operations are largely carried out with the 

support of their husbands, employees, or through shared 

management responsibilities. 

 The analysis shows that a majority of the respondents 

(76.67%) rely on word-of-mouth promotion as their 

primary marketing strategy, while only 10% use store 

displays for promotional purposes. 

 The study reveals that 36.67% of the respondents receive 

full support from their families in running their 

businesses, while an equal proportion (36.67%) do not 

receive any family support. The remaining respondents 

receive partial support, particularly in areas such as 

marketing of products, the production process, and the 

procurement of inputs. 

VI CONCLUSION 

Women entrepreneurs play a supportive yet significant role 

in the tourism industry, and their contributions are vital to the 

overall economic growth of the nation. Despite their active 

participation, many women entrepreneurs continue to face 

financial constraints and operational challenges that limit their 

potential. Therefore, greater importance and institutional 

support must be extended to encourage and strengthen their 

entrepreneurial efforts.There is a strong need to conduct 

specialized training programmes for women in areas such as 

tourism management, digital marketing, hospitality services, 

eco-tourism, and sustainable business practices. In addition, 

the provision of government-backed grants and subsidies for 

women-led responsible tourism initiatives would motivate 

more women to enter the tourism sector. Encouraging women 

entrepreneurs to develop community-based tourism projects, 

including homestays, cultural experiences, and eco-tourism 

ventures, can further enhance local participation and 

sustainable development. 
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