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(57) Abstract : 

ABSTRACT Online shopping and its effects on customer experience and satisfaction In the contemporary world, purchasing goods 

and services through the internet has become a fundamental component of daily life due to the benefits of convenience, speed, and a 

vast array of options. Nevertheless, clients frequently encounter a variety of difficulties, including but not limited to the following: 

delayed deliveries, interfaces that are difficult to navigate, a lack of customization, inadequate recommendations for products, and 

ambiguous return policies. These issues have a direct impact on the level of satisfaction that customers derive from their experiences. 

This new development features an online shopping enhancement model that is powered by artificial intelligence and is intended to 

strengthen customer engagement, simplify the process of making decisions, and boost the overall level of satisfaction. The framework 

is capable of supporting a number of features, including personalized browsing, dynamic pricing, rapid issue resolution, and increased 

customer trust, by making use of a cloud–fog architecture, real-time data processing, and intelligent recommendation systems. The 

system that has been proposed decreases the level of human dependency, guarantees that transactions are both seamless and secure, 

and improves the overall experience of shopping online.  
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