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NSC/COM/ICDTTCI’25/095
A study on how digital tools help small businesses achieve faster

growth
Ramaiyan. C Ph.D
Part Time Research Scholar, Department of Commerce, VISTAS, Pallavaram, Chennai.

Dr.P. Vanitha
Assistant Professor and Research Supervisor, Department of Commerce , VISTAS, Pallavaram, Chennai.

ABSTRACT

In today's competitive marketplace, small businesses face significant challenges in sustaining and
expanding their operations. The integration of digital tools has emerged as a crucial strategy for achieving
faster growth. This study explores how digital tools such as social media platforms, digital payment systems,
customer relationship management (CRM) software, e-commerce platforms, and cloud-based services
contribute to the growth of small businesses. Primary data was collected from small business owners using
structured questionnaires. The study uses percentage analysis as its main statistical tool. The findings reveal
that digital tools help in reaching a larger customer base, reducing operational costs, improving customer
service, and enhancing marketing effectiveness. Many small businesses have experienced increased sales
and improved brand visibility after adopting digital solutions. However, challenges such as lack of digital
skills, limited financial resources, and resistance to change still exist. The study emphasizes the need for
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digital literacy programs and government support to promote digital adoption among small businesses
KEYWORDS Digital Tools, Small Business Growth, E-commerce, CRM Software, Social Media
Marketing, Cloud Technology, Digital Transformation
INTRODUCTION
Small businesses play a critical role in the economic development of any country. They contribute to
employment generation, innovation, and the overall GDP. However, small businesses often face difficulties
such as limited market reach, financial constraints, and operational inefficiencies. In the digital age,
technological advancements provide new opportunities for small businesses to overcome these challenges
and achieve faster growth. Digital tools such as e-commerce platforms, digital payment systems, CRM
software, cloud services, and social media marketing have transformed the business landscape. These tools
help small businesses connect with customers, manage resources efficiently, and compete with larger
organizations.This study focuses on understanding how the use of digital tools helps small businesses grow
faster. It investigates the types of digital tools adopted, their impact on business operations, and the
challenges faced during digital transformation. By collecting primary data from small business owners, the
research aims to provide practical insights and recommendations.
STATEMENT OF THE PROBLEM
1. Manysmall businesses lack awareness about how digital tools can enhance their growth.
2. Thereis limited research focused on how small businesses specifically benefit from digital tool
adoption.
3. Small businesses often face challenges such as financial limitations and lack of technical
knowledge when adopting digital solutions.
OBJECTIVES OF THE STUDY
1. Toanalyze the demographic and business profile of the respondents.
2. Tofind out how small businesses use digital tools in their daily operations.
3. Tounderstand the benefits small businesses experience after using digital tools.
4. Toidentify the challenges small businesses face when adopting digital tools.
SCOPE OF THE STUDY
1. Focuses on small businesses across retail, service, and manufacturing sectors.
2. Covers various digital tools like e-commerce, payment gateways, CRM, and social media
platforms.
3. Limited to small businesses operating within [Your City/Region/Country].
4. Time-bound to data collected within a specific period (e.g., January—June 2025).
NEED FOR THE STUDY
1. Toidentify the key digital tools contributing to small business growth.
2. To highlight the benefits and challenges of adopting digital tools.
3. Toassist policymakers in formulating supportive digital policies.
4. Tohelp small business owners make informed decisions about digital investments.
LIMITATIONS OF THE STUDY
1. Primary data is collected from a specific region, limiting broader generalization.
2. Respondents’ personal opinions may affect data accuracy.
3. Financial data from businesses may not be fully disclosed.
4. Thestudy focuses only on selected digital tools, not all available technologies.
RESEARCH METHODOLOGY:
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MEANING
Research methodology refers to the systematic process of collecting, analyzing, and interpreting
information to answer research questions.

DataCollection:
Primary data collected through structured questionnaires from small business owners 100 response have

taken.
StatisticalTool:
Percentage analysis is used to interpret the collected data.
REVIEW OF LITERATURE
1. Chaffey (2022): Highlighted the importance of digital marketing tools in improving customer
engagement for small businesses.
2. Smith and Kumar (2021): Found that CRM software increases customer retention rates by 20%
for small enterprises.
3. Gartner Research (2020): Reported that 65% of small businesses using cloud services
experienced reduced operational costs.
4. Patel et al. (2023): Discussed the role of social media in enhancing brand awareness and
generating leads for SMEs.
5. World Bank Report (2022): Emphasized digital payment systems' impact on improving cash
flow management in small businesses globally.
FINDINGS:
Objective 1: To analyze the demographic and business profile of the respondents
> 40% of respondents are aged 26-35 years, 25% aged 36-45 years, 20% below 25 years, and 15%
above 45 years.
» Gender distribution: 65% Male, 30% Female, 3% Prefer not to say, 2% Other.
> Business types: 45% Retail, 30% Service, 15% Manufacturing, 10% Others.
> Years of business operation: 35% for 1-3 years, 30% for 4-6 years, 25% for more than 6 years, and
10% for less than 1 year.
Objective 2: To find out how small businesses use digital tools in their daily operations

» Most used digital tools: 50% Social Media, 20% E-commerce Platforms, 20% Digital Payment
Apps, 10% Customer Management Software.

> Promotion methods: 55% Social Media, 20% Website, 15% Word of Mouth, 10% Paid
Advertisements.

» Payment collection methods: 40% UPI/Wallet Apps, 25% Bank Transfer, 20% Cash, 15%
Credit/Debit Cards.

» Frequency of digital tool usage: 60% Daily, 20% Weekly, 15% Occasionally, 5% Rarely.

Objective 3: To understand the benefits small businesses experience after using digital tools

> Noted benefits: 40% Increased Sales, 30% Wider Customer Reach, 20% Faster Transactions, 10%
Better Customer Service.

> Impact of digital marketing: 35% Significantly Improved Sales, 40% Slightly Improved Sales, 20%
No Change, 5% Reduced Sales.

» Cost reduction: 30% Very Much, 45% To Some Extent, 15% Not Much, 10% Not at All.

» Satisfaction with business growth: 45% Satisfied, 30% Very Satisfied, 20% Neutral, 5%
Dissatisfied.
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Objective 4: To identify the challenges small businesses face when adopting digital tools

>

>

>
>

Main challenges: 35% Lack of Knowledge, 25% High Cost, 20% Lack of Time, 20% Data Security
Concerns.

Difficulty in learning digital tools: 40% Somewhat Difficult, 30% Easy, 15% Very Difficult, 15%
Very Easy.

Technical issues: 40% Sometimes, 30% Rarely, 20% Frequently, 10% Never.

Limiting factors: 35% Lack of Skilled Staff, 30% Financial Constraints, 20% Resistance to Change,
15% Limited Internet Access.

SUGGESTIONS

» Small businesses should focus on improving digital skills by attending workshops or online training
programs.

» Government and industry bodies can provide financial support or subsidies to help small businesses
adopt digital tools.

» Businesses should prioritize using simple and affordable tools like social media platforms and
digital payment systems first, before moving to more complex software like CRM.

» Small businesses need to regularly update their knowledge about new digital tools to stay
competitive and improve efficiency.

» Providing training to staff can help reduce challenges related to lack of skilled workforce in using
digital technologies.

CONCLUSION

The study clearly shows that digital tools play a significant role in helping small businesses achieve

faster growth. A majority of respondents experienced benefits such as increased sales, wider customer reach,
and cost reduction after adopting digital technologies. However, challenges like lack of knowledge, financial
constraints, and technical issues still hinder full digital adoption.Most small businesses now use digital
platforms like social media and UPI payment apps in their daily operations, which indicates a positive shift
towards digital transformation. With the right support and guidance, small businesses can leverage these
tools even more effectively to enhance their growth and competitiveness in today’s market.
REFERENCES

Chaffey, D. (2022). Digital Marketing: Strategy, Implementation, and Practice. Pearson
Education.

Smith, A., & Kumar, P. (2021). Customer Relationship Management and Small Business Growth.
Journal of Business Research.

Gartner Research. (2020). The Role of Cloud Services in Small Business Efficiency. Gartner
Insights.

Patel, R., Singh, S., & Thomas, J. (2023). Social Media Usage in SMEs: Trends and Impact.
International Journal of Commerce and Management.

World Bank Report. (2022). Digital Payment Systems for Small Enterprises: Global Insights.
World Bank Publications.

332

ISBN-978-81-983240-6-1 ICDTTCT’25



	A study on how digital tools help small businesses achieve faster growth
	Ramaiyan. C Ph.D
	Dr.P. Vanitha
	ABSTRACT
	INTRODUCTION
	STATEMENT OF THE PROBLEM
	OBJECTIVES OF THE STUDY
	SCOPE OF THE STUDY
	NEED FOR THE STUDY
	LIMITATIONS OF THE STUDY
	RESEARCH METHODOLOGY:
	DataCollection:
	StatisticalTool:

	REVIEW OF LITERATURE
	FINDINGS:
	Objective 1: To analyze the demographic and business profile of the respondents
	Objective 2: To find out how small businesses use digital tools in their daily operations
	Objective 3: To understand the benefits small businesses experience after using digital tools
	Objective 4: To identify the challenges small businesses face when adopting digital tools

	SUGGESTIONS
	CONCLUSION
	REFERENCES



