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Abstract

The primary objective of this study is to examine the effects of digital marketing on consumer Plot
purchase decisions and to determine the level of consumer awareness regarding digital marketing
and its influence on their Customer buying behavior. The research was conducted through a survey
of 100 respondents, and the collected data were analyzed using the Chi-square lest. The findings
indicate that consumers are well aware of digital marketing and tend to prefer Plot purchasing
through digital channels. However, since the study was limited to a specific geographical area, the
results may not fully represent the purchasing behavior of consumers in other regions. As the world
continues to advance toward a digital era, digital channels play a crucial role in boosting the sales of
a Plot on digital wise. Hence, this study seeks to highlight the significant impact of digital marketing
on consumer Plot purchase decisions.
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Introduction
Digital marketing is a broad concept that encompasses various components such as Internet

marketing, social media marketing, and search engine marketing. It refers to the promotion of

products and services through digital devices and technologies. Often referred to as online marketing,
internet marketing, or web marketing, digital marketing primarily utilizes the internet to reach and
engage consumers. It can be viewed as an extension of conventional marketing, where traditional
tools and strategies are projected onto digital platforms. Moreover, digital marketing extends beyond
internet-based channels to include other forms of digital media such as television, mobile phone call-
backs, and on-hold ringtones. With the growing emphasis on direct, one-to-one marketing,
organizations are increasingly focusing on digital channels as effective means of advertising and

customer engagement. Among these, mobile marketing has emerged as one of the most significant
ket is among the fastest-growing in the world, driven by the

ach millions of users in the coming decade.

Consequently, research on digital channel advertising holds great potential to transform business

practices. Although digital marketing is relatively new compared to traditional marketing channels,
er superior results. Digital marketing has emerged as a
rate and expand.

recent developments. India’s mobile mar
rise in middle-income consumers. It is projected to re

when implemented strategically, it can deliv

modern form of marketing that offers new opportunities for businesses to opel
communicate with potential customers quickly and

Through digital channels, marketers can directly
al marketing has been recognized

efficiently, overcoming geographical barriers. In recent years, digit
as one of the most effective means to break through traditional marketing

with consumers. With the growing trend toward direct, one-to-onc marketin
advertising and customer interaction.

clutter and engage directly

1g, increasing emphasis is
being placed on digital channels as powerful tools for effective
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Review of Literature

Godey Bruno et al. (2016) explores how the social media impacts lhe.purchase behavior of
customers with respect to luxury brands in four markets (France, china, India Italy): The new age
requirement in the social media advertising is found out and a new structural equation model has

been created. The study reveals that five aspects are important in effectiveness of social media
marketing

SinghalTarun Kumar (2016) explained that the traditional one-way communication is very
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Significance of Digital Marketing
Over ri‘me, digital marketing has become one of the most influential and widely adopted forms of
marketing. It plays a vital role in enabling businesses to gather extensive infonﬁaﬁon. engage with
CLSiomers directly. and promote products and services through various digital platfoﬁns. ‘including
mobile devices. Digital marketing allows companies to respond promptly t0 customer induiries and
*dback thereby enhancing customer satisfaction and building stronger relationships. Compared t0
rdttional marketing, digital marketing offers greater convenience, flexibility. and reach.
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Analytics and Optimization

One o_f the major advantages of digital marketing is the use of web analytics to track perfomanc:

_real time. This enables marketers to assess the effectiveness of campaigns identify areash"'
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supports businesses of all sizes from start-ups to large corporations in building brand awareness,
increasing customer engagement, and driving sales.

The digital marketing landscape is growing rapidly due to increasing internet penetration and
changing consumer preferences. Businesses are now investing more in online marketing strategies
such as search engine optimization (SEO), pay-per-click (PPC) advertising, content marketing, social
media promotions, and influencer collaborations.

Overall, the scope of digital marketing is vast and continuously evolving with advancements in
technology. It not only helps businesses to reach a wider audience but also provides valuable insights
into consumer behavior, enabling them to make informed decisions and achieve sustainable growth in
a highly competitive market.

Research Methodology

Modern management researchers are increasingly emphasizing the importance of digital marketing in
understanding consumer behavior. This study examines the relationship between digital marketing
and consumer purchase decisions, particularly in the context of plot purchases. The adoption of
digital marketing technologies allows businesses to efficiently organize and update information about
their products and services. Customers can easily access company websites, explore product details,
compare alternatives, and make online purchases conveniently. Digital marketing provides
consumers with comprehensive and transparent information, enabling price comparisons and
purchase decisions at any time of the day. It has thus revolutionized the way consumers interact with
businesses by offering continuous access to information and services. For this study, primary data
were collected through a structured questionnaire from 100 respondents in Puducherry. The data
were gathered using Google Forms as well as direct survey methods. All participants had prior
experience purchasing goods or services through digital platforms. The collected data were analyzed
using statistical tools such as the Chi-square test, which helped test the hypotheses and assess the
influence of digital marketing on various aspects of consumer behavior.

Response from Online Buyers
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CInfuence  of  digital | yes | 70 [70
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| Digital  platforms  that | Social Medin 28 28

| influence  consumer o [SEO& SEM e ____ _24______"_“‘____ i

| purchase Mobile Advertising 28 28

I Websites | 10 AL T
l Websites ] 10 T

In the current market, 'nglal marketing has promising potential. Customers are satisfied after
spending money on goods which are digitally marketed. People use the secure online payment
method. 65% of online shoppers are men, which is a high proportion. 100% of respondents were
aware of online buying.

Table 4

Difference between Mean Rank of platforms influencing digital marketing towards consumer
purchase decision

Friedman test for significant difference between Mean Rank of platforms influencing digital
marketing towards consumer purchase decision.

| Factors P\itan Rank | Sum of Rank | R2 Chi-Square value | Table value
| (R) |
Social Media [3s1 2106 3435136 ‘ —
* Websides [ 291 174.6 20385.16
‘Mobile Advertising 343 205.8 32353 64
" E-mail 2.20 132 07424 |
| SEO & SEM 295 17 21329 ] 251834 8.58
| Total B | | 15844.16

The dal?are_inlerprcted from above table 4. It is calculated that there is a significant difference
between Mean Rank of platforms influencing digital marketing towards consumer purchase decision.
Mean level of Social Media Platforms is more when compared with other factors influencing digital
marketing.

Conclusion

Marketers must understand the differences among various marketing theories (o choose the most
effective tools for implementation. In recent years, digital marketing has emerged as one of the most
pmvcrl'ul business models, playing a vital role in enhancing a company's succe;s. Social media. as an
integral part of digital marketing, has revolutionized the way businesses connect with customers. It

enables organizations to reach new audiences. build rel

S : ationships. and promote products more
cffectively in today’

s highly competitive market environment.
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