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ABSTRACT

In the modern era, our food choices are influenced by a variety of factors. This
study aims to examine the differences between consuming organic and conventional
foods, focusing specifically on two key aspects: flavour and health benefits. While the
taste of organic and conventional foods shows little variation once prepared, organic
foods are believed to offer greater health advantages. Conventional foods may require
less effort for digestion, which could potentially slow down the body's metabolic rate.
Recent epidemiological research in humans suggests that consuming organic foods is
linked to a reduced risk of allergies, although results from clinical intervention studies
remain inconclusive. It is hypothesized that organic food may enhance an organism’s
overall resilience. However, to validate this theory, more targeted health effect studies
on organic food are needed.

Keywords:  Organic Food, Health benefits, Conventional food.
INTRODUCTION

Food is a fundamental necessity for both humans and animals. In today’s world,
we are surrounded by a vast array of food choices. The word organic originates from
the Greek term bios, which means life or a way of living. Over the past twenty years,
the consumption of organic food has seen a significant rise. From the consumer
perspective, many are willing to spend more on organic products, which often cost
anywhere from 10% more to several times the price of conventional food. This study
aims to explore the consumption patterns of both organic and conventional foods, their
effects on health, and the challenges people encounter when choosing between these
two types of food.
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OBJECTIVE OF THE STUDY

@ To know how people are aware of it.

@ To know the level of satisfaction.

@ To study problems faced by the customer.
@ To study usage level of the customer.

STATEMENT OF THE PROBLEM

Food—and the lack of proper nutrition—is one of the leading causes of various
health issues. This study focuses on the consumption of both organic and conventional
foods, examining their impact on health and the difficulties people face in choosing
between them. Conventional foods are generally easier for the body to digest, which
might reduce metabolic activity and, in turn, contribute to a slower metabolism.
Additionally, conventional foods often contain a high calorie density, potentially
leading to excessive calorie intake. The regular consumption of chemically treated or
genetically modified foods may also result in long-term health problems, including
digestive, hormonal, and other systemic disorders.

SCOPE OF THE STUDY

This study aims to compare fresh foods and packaged foods to determine which
option is more suitable for maintaining a healthy lifestyle. It seeks to identify the
potential disadvantages of conventional foods and encourages consumers to make
informed choices that prioritize health. A key objective is to raise awareness about the
benefits and drawbacks of both organic and conventional foods, ultimately guiding
people toward healthier eating habits. By promoting conscious food selection, the study
aspires to support individuals in achieving a longer, healthier, and happier life.

RESEARCH METHODOLOGY

Research methodology refers to the structured approach used to address a
research problem. It encompasses the design of the study and the techniques employed
to collect and analyze data. This particular study focuses on analyzing consumer
preferences in selecting food for daily consumption.

SOURCE OF DATA

The study primarily relies on primary data, collected through a well-structured
questionnaire distributed among various consumers. This original data collection was
essential to gain direct insights relevant to the research objectives. Additionally,
secondary data were also reviewed and gathered from reliable sources such as books,
journals, and websites to support the study’s findings. Both qualitative and quantitative
aspects were considered during analysis.
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Sample Size
A total of 150 questionnaires were collected from consumers using a convenient
sampling method, ensuring responses from a diverse group of participants.
Statistical Tools Used
The following tools were used to interpret and analyze the collected data:

© Percentage Analysis
@ Ranking Analysis

© Chi-Square Test
LIMITATION OF THE STUDY

@ Time and resource constraint.
© Respondent may fail to express their opinions and beliefs.

© There may be a bias in collecting the data.
FINDINGS
The main goal of this study was to evaluate consumer awareness regarding
conventional foods and examine the usage patterns of both organic and conventional
foods. The research also aimed to assess consumer satisfaction levels, identify the
challenges faced when consuming these two food types, and compare their impact on
health. To achieve this, data was analyzed using percentage analysis, ranking analysis,
and the chi-square test.
Simple Percentage Method Findings
@ 44% of the respondents agreed that they are willing to make an effort to purchase
both organic and conventional foods.
@ 49.3% of the respondents believe that organic food is more nutritious compared
to conventional food.
Chi-Square Analysis
The results indicate that monthly income does not have a significant relationship with
consumer preference for organic or conventional food. This suggests that consumer
choices are influenced more by other factors such as health concerns, convenience, or
taste rather than income levels.
Rank Analysis
The ranking analysis reveals the following consumer preferences toward
conventional food:
1. Quick Service — Ranked highest
Easy to Cook — Second preference
Good Taste — Third preference
Expensive — Fourth rank
Convenience — Fifth rank
Variety Offered — Ranked lowest
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This indicates that speed and ease of preparation are the most valued attributes,
while variety is seen as the least important factor in choosing conventional foods.

SUGGESTIONS

© Consumers should be encouraged to choose safe and non-harmful packaged
foods that are as accessible and reliable as organic options.

@ Itis essential to raise awareness about the potential health risks associated with
consuming processed or packaged foods.

@ Although organic foods are generally safer, limited availability near residential
areas makes regular consumption challenging, unlike conventional foods which
are widely accessible.

® Many consumers lack complete awareness of the variety of organic food
products available in the market. Currently, fruits and vegetables are the most
recognized organic items, indicating a need for broader education.

© There is an urgent need to increase organic food production to support
environmental sustainability and promote better public health. The current global
health challenges have underscored the importance of health-conscious living,
prompting more consumers to prefer organic foods.

CONCLUSION

This study concludes that organic foods are generally considered healthier than
conventional (non-organic) foods. Despite the higher cost of organic products, many
consumers still believe that they offer better health benefits. The research examined
several aspects, including consumer awareness, preference, and satisfaction levels
regarding both organic and conventional foods.

The findings revealed that while satisfaction levels for both food types were
relatively similar, the motivations behind their preference differ. Consumers tend to
choose organic foods for their health benefits, while conventional foods are preferred
for their taste, affordability, and easy availability.

However, the limited availability of certified organic foods remains a challenge,
making regular consumption difficult for some. Overall, the study highlights the need
for greater awareness, improved accessibility, and enhanced production of organic
foods to support healthier consumer choices.
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