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Challenges of artificial Intelligence implementation in the E-Compm,

Rajesh Kanna Raji Assistant Professor, Vels University, Chennai, Tamil Nadu

ligence (Al) in the e-commerce sector presents cor :
imise the effectiveness of Al aids &

hserves critical challenges faced by e-commerce businesses in implementing Al &
nfluence on their processes. The challenges include data privacy and safety concers, :
need for skilled flair, grouping with surviving systems, moral thoughts, and customer appros
rddressing these challengesis critical for establishments to influence Al resourcefully, proge
customer capabilities, advance operative skill, and gain a reasonable edge in the e-comm<s

2 -
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market.

Artificial intelligence needs a lot of data, which raises questions about how this até
,C.::ebr:?ajgrm and Protec_ted. Implementation of Al necessitates specialised skills &
= mdi\-/i\d Uga llg ;nhany organisations, highlighting the significance of acquiring of devel.
he Auals. There are a lot of e-commerce businesses that use old systems (2%
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without going into specifics, the abstract serves as a snapshot of the paper, providing
readers with a briet overview of the study's purpose, SCope, and significance. It paves the way
for a more in-depth examination of each problem and its potential solutions throughout the

entire paper.
The focus of this paper is to emphasise on comprehending the difficulties of implernenting
Al in the e-commerce sector. It suggests that maximising Al's benefits requires identifying

5nd addressing these obstacles. Artificial intelligence systems are responsible and apparent.
researchindicatesthat age-related differences have a substantialimpact on howAlis perceived
and accepted in the e-commerce industry. Younger employees may require additional
support and training to overcome their professed challenges with Al technologies. Experts
in the mid-career stage (26-35 years) can play an essential role in encouraging the approval
of Al, while the anxieties of younger employees must be lectured. m_.n_mﬁ mBU_o<mmm. (36-45
years and 45+) tend tO identify the deliberate value of Al 308.2&3 their <o.c:mm.: m.chm_m:G.
E-commerce businesses should accentuate the long-term mmm_mﬁm.:nwm and _B.o__n.mgo: of Al to
younger Workers in order to nurture a structured and ﬁoﬂ,z.ma-ﬁj_:x_sm Qmm\:_mmco:m_ culture.
By addressing these challenges through battered chmaso.:, 833%_.@@ wﬂw mcwﬁmﬂwsw
e-commerce businesses can enhance the successful execution and getting of Al technolog

across all age groups eventually motivating invention and reasonable benefit in the sector.




