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PERCEPTION TOWARDS THE KNOWLEDGE OF GST AMONG THE DEGREE
STUDENT SPECIAL REFERENCE TOKANCHIPURAM TOWN

Dr. BALAJI.P
Assistant Professor
Department of Commerce
Sri Chandrasekharendra Saraswathi Viswa Mahavidyalaya

ABSTRACT:

Introduction of GST will make indirect tax reform more easy and efficient. By
consolidating a huge figure of central & state taxes into a solitary tax and permitting the discharge
of taxes at an earlier stage, it would soften the sinful effect of tiring and cover the method for a
mutual nationwide marketplace. Certain provided encouraging feedback and others providing
bad criticism. Taxes may be burdensome to some as they outcome in greater value for goods
and services. The study was conducted to find out how much awareness and knowledge
students have about the application of Goods and services tax. The sample consisted of 60
students from different backgrounds and years of study. The choice was made at random, but
there is a chance that it will be something you like. It's a problem if people are still confusedor
ignorant about GST taxation, and it gets worse when publics don't pay taxes. Goods and
Services tax is a common government project that is debated by people every period. Students

may be aware of the program but may not know how it works.

COMPARATIVE ANALYSIS OF CRYPTOCURRENCIES AND INDIAN EQUITY
MARKET INDICES IN THE PER-AND POST-COVID PERIOD
S. Rajeswari?
Assistant Professor, Department of Business Administration (BBA)

Dwaraka Doss Goverdhan Doss Vaishnav College &
Research Scholar, School of Management, VISTAS

Dr. D. Anitha Kumari? — Corresponding Author,
Research Supervisor & Assistant Professor — MBA Department
School of Management, VISTAS, Chennai — 117

Abstract: Cryptocurrencies are among the more secure long-term investments, according to the
majority of Indian investors. Likewise, over 115 million Indians, or 15% of the population,
between the ages of 18 and 60, possess cryptocurrencies or, for the most part, have exchanged
them in the last six months. Because of this, Indian investors believe that cryptocurrencies are
among the safest long-term investments. The study primarily examines the interactions and
complex relationships between the Indian stock market's indices and the indices for
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