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Entrepreneurship education has become essential to respond to an increasingly
competitive local and global market. Thus, assuming that each individual can be proactive
and develop entrepreneurial behaviors as long as the environment provides favorable
stimuli, entrepreneurship education must be seen as a viable path. The teaching-learning
process will provide young people with the knowledge and skills to facilitate their
integration into the job market. Given the importance of entrepreneurship education, this
study explores higher education students’ perceptions of entrepreneurship education in
Kerala, the influence of entrepreneurship education on students’ entrepreneurial intentions
and motivation, as well as the association between their entrepreneurial intention and
entrepreneurial motivation. The present study has as main objective to evaluate the
students’ perception of the entrepreneurial education level of higher education institutions
(HEIs) and its impact on their entrepreneurial motivations to become an entrepreneur and
their entrepreneurial intention. And the study intend to measure to what extent the effect of
entrepreneurial education is direct or indirect in their entrepreneurial intention, evaluating
the role of entrepreneurial motivation of students in this relationship. Higher education
responds and influences the current employment market differently, with the educational
developments and trends addressing various skills gaps, nurturing entrepreneurship, and
shaping our graduates.
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INTRODUCTION

Entrepreneurship education is considered as one of the most influential forces that
determine the health of the economy. Hence, ignoring controversies on whether
entrepreneurship can be taught, the majority of the top business schools in India offer
entrepreneurship education with tailored elective courses to inculcate a wide range of
skills encompassing a multi-disciplinary approach among mature management students.
However, considering the basic synergies of core management subjects such as marketing
and entrepreneurship, both of which provide an opportunity to develop unique solutions to
satisfy customer needs, the study of entrepreneurial aspects as a prerequisite for
management education and research seems indispensable when specifically catering to the
growing entrepreneurial intent in developing economies. This approach necessitates a
compulsory initiation of entrepreneurship courses early in the curricula of contemporary
business schools. In this context, the present article aims to qualitatively review the current
entrepreneurship education regime in India to propose an effective ecosystem for
integrating and promoting entrepreneurship education as fundamental to mainstream
business education in India.

Entrepreneurship is a subject that contributes to the overall skill development of an
individual. So, be a job seeker or a job creator — entrepreneurship helps shape the best
version of the individuals. T-TRIBE (the latest initiative of T-hub) plays a pivotal role in
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introducing students to entrepreneurship with expertly and exclusively curated programs.
The moment you include entrepreneurship as an “extra activity class”, it loses its purpose.
Entrepreneurship is not an “extra”, it’s a crucial skill to hone. Educational institutions,
especially the higher education sector, must include entrepreneurship as a compulsory
subject.

OBJECTIVE OF THIS STUDY:

To know and understand the importance of Higher education in Entrepreneurs
development.

To study how institutions in India will help towards the strategic growth and development
of the Entrepreneurship.

To understand merits and importance of Entrepreneurs in India.

To know the current challenges those are being faced by the Entrepreneurs.

Research Methodology:

This research paper includes both primary as well as secondary data. Primary data here has
been

Collected from the general public in the form of a survey. Secondary data has been
collected through different and websites.

ROLE OF HIGHER EDUCATION INSTITUTIONS IN PROMOTING
ENTREPRENEURSHIP IN INDIA

Encouraging entrepreneurs to start new businesses is a priority for any government and is
only increasing in importance as nations look to grow, become self-reliant, and overcome
economic uncertainty. These are multi-dimensional objectives that can be fulfilled by
promoting entrepreneurship in any economy, but in India, they take on added significance
because of the size and age of the population. India's total population of 1.3 billion people
ranks second only to China, and with 28% of those people aged 10 to 24 (28%), the
country has 367 million young people that are either at the start of their careers or soon
will be (UNFPA, 2015). Hence, it is the national interest to provide education, support,
and facilities that can help guide this large and young segment of the population towards
careers in entrepreneurship and to help them build and grow their businesses.

As hubs of youth populations and providers of education, educational institutions are well
suited to delivering both training and opportunities to students and encouraging young
people to pursue entrepreneurship as a career. The opportunity is timely, in part because
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many students are still unclear about the future course of their careers, but also because
entrepreneurial intentions tend to decrease with age (Badal & Srinivasan, 2011.). As
emphasized in the GALLUP-HOPE Index, this contexts means "it is that much more
important to nurture and engage student's entrepreneurial spirit early so they are prepared
to start a business or invent something that changes the world" (GALLUP, 2013).

Thus, in India, the role of higher education institutions is undergoing a fundamental
change to better encourage and support young entrepreneurs. Traditionally, students in
higher education institutions were exposed to that was limited to their specific domain. For
example, students of engineering and technology received technology-based education and
learned about common technology-focused practices, with training limited to the domain-
specific skills required by industry. However, such training is not sufficient for pursuing
entrepreneurship. Unless domain knowledge is accompanied with knowledge and hands-
on experience in the world of business, it is difficult for educational institutions to create
large cohorts of entrepreneurs that will succeed in the long run. Business schools are well
suited to providing exposure to entrepreneurship given that business and related aspects
are part of the curriculum. Such educational institutions must showcase their ability to
enhance the major scientific and technical competences required by their students to be
competitive in the future. And today's business environments demand proactiveness and
an entrepreneurial spirit, even among their employees (Santos et al., 2012).

Key factors in entrepreneurial success such as motivation and willingness to take risk are
difficult to implant in students in a classroom environment; however, higher education
institutions can provide education in business and the processes relating to starting and
running a business enterprise, as well as case studies of real-life entrepreneurs, both
successful and unsuccessful. Entrepreneurship education must provide both the theoretical
aspects of entrepreneurship and the necessary business skills. Students must understand
that being an entrepreneur requires a different attitude than being an employee: an
entrepreneur must be a visionary while also have the ability to design and implement
appropriate strategies to keep the organization performing and growing. Students who
wish to become entrepreneurs must also understand the important role of innovation, not
only for commercialization but also for improvements in business performance.

Such learning is indeed important, but it can be difficult to assess the long-term outcomes
within the contexts and timeframes of entrepreneurship courses and programs, the true test
of which will be undertaken in the real world. So, beyond the classroom, higher education
institutions in India also seek to play a critical role in developing an entrepreneurship
ecosystem that can boost the number of sustainable startups in the country. This ecosystem
approach includes networking with industry experts for knowledge sharing and mentoring
students, and the use of physical resources including the educational institution's research
facilities, etc. Educational institutions are also working with industry bodies to create
internships and research-related placement for their students; such relationships and
arrangements can be extended and utilized to mentor young entrepreneurs in relevant
business skills. Ecosystems also support a higher education institution's role in creating
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and disseminating knowledge of new technologies, including gathering insights about their
commercial application.

ROLE OF HIGHER EDUCATION IN ENTREPRENEURSHIP AND
INNOVATION

Incubation and mentorship : One way to connect higher education institutions with an
entrepreneurship ecosystem and provide real-world training to entrepreneurs is for an
institution to run an incubator in the sense of a shared facility where a combination of
training, mentoring, and infrastructural facilities are offered "under one roof". Incubation
is relatively a new activity within higher education institutions in India, but it has grown
with the support of the National Science & Technology Entrepreneurship Development
Board (NSTEDB), whose mandate is "to help promote knowledge-driven and technology-
intensive enterprises” and “convert 'job-seekers' into ‘job-generators™. India has more than
65 technology business incubators, 15 science and technology entrepreneurs parks
(STEPs), 38 entrepreneurship development cells, and 35 innovation and entrepreneurship
development centres actively working and supported by the central government (DST,
2016). These are the major government supported initiatives, most of which are run by
private and government educational institutions in the area of entrepreneurship
development.

Through incubators, higher education institutions in India can provide student
entrepreneurs with infrastructure and facilities essential to launching and running their
startups, including classroom arrangements, science laboratories, computer facilities,
technicians, reference reading materials, and subscriptions to internationally reputed
research journals. Teachers also make key contributions, both in facilitating learning and
instilling confidence in students about their ability to start businesses and providing
mentorship. As observed by the Danish Agency for Science, Technology and Innovation
(DASTI, 2016) when examining entrepreneurship activities at Indian higher education
institutions, “greater emphasis has been laid down in the recent past on benefits of
entrepreneurial-focused education at the universities, instilling the confidence in students
to turn ideas into reality. These could be in the form of structured mentorship programmes,
short courses or other forms of training.”

Mentorship is indeed vital, particularly for acquiring knowledge of technical domains and
business skills. Institutions can connect students to industry leaders and alumni as
mentors, in addition to matching students with appropriate faculty mentors. There is also a
recent trend across India for faculty members to collaborate directly with students to create
joint startups (DASTI, 2016).

CHALLENGES IN INDIA FOR ENTREPRENEURIAL GROWTH
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In the present scenario, the challenge is to outgrow the prevalent myopic treatment of
entrepreneurship education and categorically shift the focus from its short-term objectives.
The key is to develop entrepreneurship as a foundation course in business education,
especially one that covers the managerial aspects of new ventures as well as corporate
entrepreneurship or intrapreneurship. Given the obstacles of teaching or developing
entrepreneurship in the realm of management education, the need for an effective
entrepreneurial ecosystem seems to be the only solution.

Lack of institutionalization
Lack of indigenous experience
Lack of trained teachers
Short-term focus on results
Limitations with pedagogy
Subject not considered as core

Results and Discussions

Despite the recent trend for higher education institutions in India to provide support to
student entrepreneurs, there remain several challenges to overcome, some of which are
social and some of which are institutional. At a social level, Indian students are
accustomed to being "job seekers”, and the allure of a predictable monthly income (and
the need to repay student loans) discourages them from considering entrepreneurship as a
potential career (DASTI, 2016). At an institutional level, offering students support and
guidance in creating startups is a relatively a new model for higher education institutions
in India. Despite growth in this area, India's entrepreneurial ecosystem is still in an early
stage and the number of higher education institutions offering programs in
entrepreneurship and incubator facilities remains limited (EY & FICCI, 2014), especially
given the size of India's population. And having a new program in place to teach
entrepreneurship does not necessarily translate into better outcomes in the short-term (e.g.,
Sharma, 2015). It will take time for higher-education institutions to develop the required
capabilities to provide consistently high-quality entrepreneurship education across the
country.

The report “Start up Landscape 2019, shows the growth of India as one of the largest base
for startups in the world

Rank Country No of startups
1 USA 41,500+

2 UK 3,500+

3 Israel 3,300+

4 India 3,100+

5 Canada 2,700+

The data depicts India's position in comparison to other countries, as well as the country's
growth as one of the world's largest startup hubs.
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These and other challenges must be overcome if India's Central Government is to realize
its ambitious plans to promote entrepreneurship for quick economic development of the
country, and higher education institutions are set to play a key role in those plans. Through
the National Policy on Skill Development and Entrepreneurship (MSDE, 2015), the
government is relying heavily on higher education institutions to roll out programs and
schemes for promoting entrepreneurship in the country. Also, the Finance Ministry is
investing in venture capitalist funds to meet the equity requirements of startups and has set
up an India Aspiration Fund to support the entrepreneurial ecosystem.

Conclusion

Entrepreneurship education and incubation (including mentoring) are the key areas in
which higher education institutions can contribute directly to the quantity and quality of
new startups and indirectly to the Indian economy. Entrepreneurship education through
these institutions can help in increasing awareness of entrepreneurship as a viable career
option and the support received through incubation can help student entrepreneurs
overcome hurdles to starting and growing their businesses. In this way, the role of higher
education institutions in India goes beyond just teaching and awarding degrees to more
broadly influencing the economic development of the country.
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